


DOMO UNVEILS
Data Never Sleeps 12

PEOPLE DO

I!EKR! !JlP?OAD IS\L}’}';ISEI*;'BERS A ANS\!\,@,!S 18.8M
GOOGLE AI'S 16,000vieos 353962 BOOGLE '+ 037 666 TEXT
EE“INI HOURS SEARCHES QUESTIONS ].\/IESSAGES

RECEIVES SENT
8,574 visiToRs

& 3,472,222
i i

VIDEO VIEWS
STAYS /
4,080 ’ 138.9M

REELS PLAYED ON

c!“cjirﬁg!‘mlllssED IN ¢ ~ FACEBOOK +
DATA BREACHES | INSTAGRAM

FORINITE >,
USERS WATCH 251.1M
1,563 HOURS o ~ EMAILS

LIVE STREAMS SENT

1.04M 9,000

MESSAGES . MEMBERS
SENT ON S APPLY FOR

SLACK & o N

MEETING MINUTES
Dll]!lg Rpt[!&:gu “%EK RE<:202R:E"DI ON
- AM 288
$126,763 RGNS e el GHOPPERS SNAPCHAT MSFT
IN'ORDERS 1,151,176,000 DOWNLOAD sz';a\grm USERS SEND rlEAMS
ik ZUUM GLOI;ALLY 3.3M snares




ESSENTIAL DIGITAL HEADLINES

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

GLOBAL OVERVIEW

TOTAL UNIQUE MOBILE INDIVIDUALS USING SOCIAL MEDIA
POPULATION PHONE SUBSCRIBERS THE INTERNET USER IDENTITIES

8.20 5.78 5.56 5.24

BILLION BILLION BILLION BILLION

URBANISATION vs. POPULATION vs. POPULATION vs. POPULATION

58.1% 70.5% YA 63.9%

we
SOURCES: KEPIOS ANALYSIS; UNITED NATIONS; GOVERNMENT RESOURCES; GSMA INTELLIGENCE; ITU; EUROSTAT; CNNIC; KANTAR & IAMAI; PLATFORM RESOURCES; COMPANY EARNINGS REPORTS; OCDH;
() are. . <O>Meltwater

BETA RESEARCH CENTER. ADVISORY: SOCIAL MEDIA USER IDENTITIES MAY NOT REPRESENT UNIQUE INDIVIDUALS. COMPARABILITY: BASE REVISIONS; SOURCE CHANGES. SEE NOTES ON DATA. SOCiaI












Eric Schmidt,CEO di Googledal
2001 al 2011 ha affermatoin
modo enfatico durante Ila
Techonomy Conference del 4
agosto2010a Lake Tahoe (CA)
cheogni due giorni creiamo piu

dati di quelli generatid al | ©
della civilta fino al 2003
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ONLIFE = ONLINE + OFFLINE 0
LUCIANO FLORIDI

Cos’e “onlife” professore?
“E' come la societa delle mangrovie”.

Mangrovie?

“Vivono in acqua salmastra, dove quella dei fiumi e quella del mare si incontrano.

Un ambiente incomprensibile se lo si guarda con l'ottica dell’acqua dolce o
dell’acqua salata. Onlife € questo: |la nuova esistenza nella quale la barriera fra
reale e virtuale € caduta, non c’e piu differenza fra “online” e “offline”, ma c'eé
appunto una “onlife”: la nostra esistenza, che e ibrida come I'habitat delle
mangrovie”.




Postdigital Science and Education

Maggqi Savin-Baden Editor

Postdigital
Humans

Transitions, Transformations
and Transcendence
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Hans Belting

Una storia del volto «lasvoltaciberneticdnamessan discussion&
tradizionaledivisionetra naturalee artificiale,
perché nel frattempo siamo riusciti a
programmareealtaibride che si collocanoin

un mondo di mezzo e si riferiscono alla

naturacome sesi trattassedi una citazione,

nientedi piu»




— MIEEE SCIENZA ECONOMIA CULTURA GADGET SECURITY DIRITTI IDEE VIDEO PODCAST WIRED CONSIGLIA ABBONAMENTI EVENTI

L*"ANALISI 82.11.2824
Percheé internet rischia di diventare postumana

Una foto su Reddit ha scatenato un dibattito sulla rete del futuro: cosa succedera quando avremo esaurito anche gli ultimi documen




Your Followers

Pick the types of
followers you want

® Supporters @ Trolls 2 Critics

*2) Thinkers 22 Optimists
23 Alarmists @® Realists

=) Skeptics - Sarcastic People

%3 Cheerleaders @ Haters

SocialAl.co
A private, personal, social network just for you.

Michael Sayman 2 ’

sayman

I'm a 28 year old guy who loves chinese takeout
, super mario 8, rollercoasters 7|, and to
build cool new app ideas. g

My Followers Edit Profile

Michael Sayman @sayman - 31m

2 Hmm, ok now I'm torn: should | go for
healthy chicken tacos or unhealthy beef
tacos for the late night craving?

£ Dr. Quinton Ponder & @Dee... -32m
Replying to @sayman

Chicken tacos, a valiant shift from the
heaviness of beef! But ponder this:

what truly drives our cravings at this
hour? The need for comfort, perhaps?

) 1.2k 1 3 8, N M

< Post Post

- Michael Sayman @sayman - 6m

a | just went out with friends to dance and
had such a great time, should | order some
late night tacos or is that a bad idea? i'm

really craving &
Qs o R M

=®) Analytical Andy @FeedbackGuru-6m
Ordering late-night tacos seems
reasonable after a fun night. Just make

sure to consider healthier options if you're
mindful of your diet! § «&

Q a Q A 'LTJ

.ff,s Michael Sayman

aW @sayman

That's a great point! I'll make sure to get some
chicken tacos instead of beef to keep it lean.

| Y
6:57 AM - 9/16/24




VIRTUAL INFLUENCER ©

3 ELEMENT! N £
FONDAMENTALI — gL, T

s D EE | 2) capacita di
- ﬁ' u # . al limite d
3 ’g y A - e di come fanno gli esseri
1) la of . [umani

personaggi creati a computer con ;

sembianze perlopitl umane, la q c-?

cul vita si svolge . | 3 4.

prevalentemente sui social wE ( B\

network « | 3)la

sia della loro creazione sia
delle loro interazioni quotidiane con |
followers sulle varie piattaforme online
(Instagram e Ti Tok)
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CGI INFLUENCER - (Computer -Generated Imagery Influencer)

tipologia di computer grafica 3D usata per gli effetti speciali nel mondo ”’*wk
del cinema, della televisione e dei videogiochi, a cui si sommano /
~ tecnologie di motion capture intente a rendere realistici i movimentsi
_isici
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lilmiquela & - Follow

©

lilmiquela  The past couple of days
have been intense. I'm exhausted
mentally and emotionally, AND | miss
the old Céline (
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kraredora 370 xe @ultrakatrin &

22w Reply

—— View replies (1)

«Non sono un essere umano e
non esisto, ma sono ancora una
persona?»

scrubzoflondon @

21w Reply

© Q O

70,922 likes













.' Finder File Edit View Go Window Hel

® d Q ‘Open with Pre:

TIME

NEWSFEED « INTERNET

The 25 Most Influential People
on the Internet

0000

TIME STAFF

For our fourth annual roundup of the most \{ (
7

influential people on the Internet, TIME

impact on social media and their overall ability

to drive news. Here’s who made this year’s !

!
evaluated contenders by looking at their global l of @limiquela
;

11l the makings of an Instagram

URNTRREAG Hak: !l(‘ effortless good looks to the
p'l—fi'l‘osoi)hAy-Ti'l'e";el(’ie captions (“You can be not
okay and still be strong”). The glaring
difference? The self-described artist—also known

as Miquela Sousa—isn’t actually real; she’s a
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rozy.gram &

rozy.gram & H{Z= st 2 2X| 2 Mot @
Cist=H &

Attending the university festival as a Virtual Studies major
Party time! &

2 sett Veditraduzione
Per te

rozygram@ & &

Piace a 4 persone Rispondi

Visualizza le risposte (4)

creative_eva_art 2lLt= =X A|E QLICH G ¢ &

++

T1sett Piacea?2persone Rispondi Veditraduzione

—— Visualizza le risposte (1)

alperbirtek Cool G

1sett Piace a2 persone Rispondi

—— Visualizza le risposte (2)

Qv

Piace a 13.406 persone

24 m

@ Aggiungi un commento...
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The Role of Virtual Influencers
in Digital Marketing: What It
Means For Brands




-

emulare

realta e

B autenticita
tecnologia ' ammissione
svincolata dalle = csplicita riguardo alla loro
. - b cpr -
leggi iImperfette == natura artificiale

:

maggiore credibilita

della biologia N I h F
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Virtual Influencer

Marketing
Pros & cons

PROs

Virtual influencers
may produce

more cost-effective
campaigns

Brands have
complete control
over campaigns

CONs

Virtual influencers may portray

unrealistic lifestyle standards

Virtual influencers can’t
physically interact with

a product

Most virtual
influencers don't age,
setting the stage for
longer partnerships

Virtual influencers
set the stage fora
seamless transition
to the metaverse

Travel and physical
barriers don‘t
exist for online
personalities

Campaigns may
be more unique
and memorable

A lack of authenticity may
reduce customer trust

As virtual influencer marketing
is largely uncharted territory,

brands risk potential controversy

VIRTUAL
INFLUENCER

O3

MILIONI

VIRTUAL
INFLUENCER

Caratteristiche
TARGET




Why do people follow
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SCIENZA ECONOMIA CULTURA GADGET SECURITY DIRITTI IDEE VIDED PODCAST WIRED CONSIGLIA EVENTI NEWSLETTER MAGAZINE Q

FRANCESCO OGGIAND SCIENZA 13.84.2828

L'Oms si e affidato agli influencer virtuali per comunicare il coronavirus

Si chiama Knox Frost, & un 20enne di Atlanta ed & stato scelto per comunicare al giovane pubblico di Instagram I'emergenza della pandemia. Segni particolari?
Non esiste

VIDED

knoxfrost

e

WIREE

HERE'S THE PLAN - @
‘with a bia link ta drectly
fung. Hit it and donate.

LAST THING - here’s wnat you need 1o
know about yaur donation, Thay halp
1. Track and ungerstand the speead of

115 99t the care they

oQvy [

Wired: la recensione in 60 secondi di Oppo
Place 8 32.648 persone
Reno8 Pro
L'Organizzazione mondiale della sanita ha stretto una partnership con I'influencer Knox
Frost per raccogliere donazioni e sensibilizzare i giovani sui comportamenti da tenere .
: 3 : : i 2 5 : ARTICOLI PI0 LETTI
per evitare il contagio da coronavirus. Basterebbe gia cosi, ma vale la pena aggiungerci
i ' i : 4 9 2 i Y rs d, - -
il dettaglio: Knox Frost, 20enne di Atlanta, non esiste LB  Chiricevera ibonus 150 « 550 euro a

Fo 5755 dicembre




;@; Shaan Puri €@ @ShaanVP - 26 mag 2023
"W the next zuckerberg is up all night, coding up an Al girlfriend/boyfriend.

Steve Jobs fixed boredom (phone)
Zuck fixed people watching (FB/IG)
Speigel fixed flirting (Snap)

The next one will fix loneliness.

people will mock it, use it, then be addicted to it.

(:) 599 T1 814 O 3.423 ih1 3 Min m



Take a good look

at this woman.

She was created by
a computer froma
mix of several
races. What you see
isa remarkable
previewof ...

How Immigrants Are Shaping the \Vorkl's
: First Multicultural Society

created.
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